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Walled Lake: 
Cool City by the Lake

Funded by Clean Michigan Initiative

A project to 
promote the 
connections 

between
Walled Lake's 

Historic 
Downtown 
Lakefront 
and the 

Rouge River 
Watershed

The Issue: 
Lack of Connection to Walled Lake

Public 
Perception

Physical &
Aesthetic 

Issues
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The Project: 
Build a Connection to Walled Lake

GOAL 1: Develop a brand identity for downtown 
Walled Lake’s Historic Lakefront District that connects 
the downtown to the Lake and the Rouge River.

GOAL 2: Implement the brand identity in downtown 
Walled Lake’s Historic Lakefront District through urban 
design and simple stormwater BMP’s

GOAL 3: Evaluate opportunities in the downtown for 
Implementation of Best Management Practices.

GOAL 4: Conduct outreach to advance resident and 
business awareness.

GOAL 1: Develop a brand identity for downtown Walled Lake’s Historic 
Lakefront District that connects the downtown to the Lake and the Rouge 
River.

DELIVERABLES:
• Logo
• Slogan
• Set of guidelines for use of 
brand and options for 
application
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The following were 
installed in the
downtown historic 
lakefront district:

-20 streetlight banners 
with logo & slogan
-3 benches with logo & 
slogan
-3 trash cans with logo 
& slogan
-3 planters with logo & 
slogan
-Installation of native 
plants with logo & 
slogan
-Installation of 2 rain 
barrels with logo & 
slogan
-Stenciling of all storm 
drains with logo & 
slogan

GOAL 2: Implement the brand identity in downtown Walled Lake’s Historic 
Lakefront District through urban design and simple stormwater BMP’s

Detailed report and 
presentation of 
opportunities within 
the Historic District for 
implementation via 
stormwater BMP’s, 
urban design elements, 
and community 
outreach for 
consideration by 
Walled Lake City 
Council and DPW, 
including cost 
estimates.

GOAL 3: Evaluate opportunities in the downtown for implementation of Best 
Management Practices.
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Detailed report and 
presentation of opportunities 
within the Historic District for 
implementation via 
stormwater BMP’s, urban 
design elements, and 
community outreach for 
consideration by Walled Lake 
City Council and DPW, 
including cost estimates.

GOAL 3: Evaluate opportunities in the downtown for implementation of Best 
Management Practices.

•Website including information on 
project for the public

•Presentations delivered to 
relevant public boards and 
committees.

•Interpretive sign installed at 
Mercer Beach.

GOAL 4: Conduct outreach to advance resident and business awareness.
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